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Synopsis:

Fortinet is a clear no. 2 in security business in Thailand

Launching the new FortiAP Thin Access Point and authorizing more partners

Peerapong Jongvibool, Fortinet Country Manager in Thailand said that the overall growth rate is 20%-30% every year.  The political situation in Thailand has given some minor effects in delaying the decision-making process but the security issue is still the prime concern in all organizations.  Fortinet has started its operations in Thailand for 7 years and now is capturing about 23% market share (where Cisco is at 27%).  The security product portfolio ranges from FortiGate, FortiMail, others. Fortinet is distinguished and positioned itself in unified threat management market (UTM) where the customers can save investment costs but gain higher efficiency in a single product.

As social networking applications, and IP network grow, the providers need an efficient firewall and security products which can detect in port level to manage the youtube, facebook and other application usage on their network.  

Fortinet has strong and aggressive partner program. The FPP program will make it easier for Fortinet to communicate to its channel and educate our partners on our business and technology value proposition to the end user community. This is an important step to affirm our leadership and allow our partners to benefit from strong margins. In Thailand, Fortinet has autorised SIS, ITDC and Value Systems as distributors, with other 3 gold, 27 silver and 100 bronze partners. We have recruited the Authorized Training Center partner to accelerate the technical supports. Therefore, we are a strong no. 2 in security business in Thailand. 
